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BUSINESS COACHING






System for obtaining                       Powerful Testimonials
Testimonials are one of the very best Conversion Rate strategies you can use to grow your business. Since many of your clients/customers don’t understand how to write effective marketing/advertising copy, it can be challenging to get well-written, persuasive testimonials that explicitly validate your strengths to potential customers.
Here’s a process you can use to get great testimonials. Call your customers on the phone and ask them if they’d be willing to share a testimonial for you to use in your marketing. When they agree, offer to make it easy for them by asking them questions and then crafting their answers into a testimonial paragraph. When completed, simply email for their review and approval before using.

Here are questions you can ask your customers. Adopt these to suit your own needs – remember, we are looking for SPECIFICS – things where the reader will go – “Oh, that sounds exactly like me...”
1. What made you originally consider investing in/purchasing (what you sell)?

2. What needs, frustrations, fear, or pains were you experiencing that motivated you to invest/purchase? 

3. What did you need as a result of your investment/ purchase?

4. What did you want as a result of your investment/ purchase?

5. What problems, frustrations, or challenges were you expecting to face after your investment/ purchase?

6. What potential problems, frustrations, or challenges did you dread when you considered investing in/purchasing (what you sell)?

7. What did you learn about the industry as you considered investing in/ purchasing (what you sell) that most people don’t understand?

8. How has (your company) delivered what you need and expected?


9. How has (your company) delighted you?


10. What kind of data can you share to demonstrate that you made a good decision?


11. What assurance can you give other potential buyers who are considering investing in/purchasing (what you sell)?
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